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I 
摘  要 
台湾地区自 1999 年来不断推出新的旅游改善政策，加剧了各县(市)旅游目
的地的竞争。因此要确保可持续性发展,就必须采取有效措施提升旅游目的地竞
争力,这使得分析与评价旅游目的地竞争力关键影响因素显得相对重要,它既可以
明确目的地的竞争力程度,又为资源有效分配指出具体方针。 
此外，在旅游目的地竞争力评价中，难免会有信息模糊性与主观性过强的问
题，这就导致台湾地区各县(市)旅游目的地竞争力评价成了一个典型信息模糊性
与群体决策主观性的问题。但大多数的旅游目的地竞争力评价方法以定量方式居
多，其缺点就是无法修正受答者主观的想法。 
本研究以相关文献与过往经典评价模型为基础，以台湾地区各县(市)为研究
主体，主要是以各县市的立场来看县(市)间竞争力评价与关键影响因素的比较分
析。采取混合型模糊评价法(模糊德尔菲分析法+模糊实验室评价分析法+模糊层
次分析法+模糊熵值法)，经过对台湾地区 38 位专家学者（身为台湾学生）的深
度访谈，总结与修正了信息模糊性与主观性的问题；且模型层级间均具有因果关
系、信效度、收敛性与一致性，并通过 2011-2015 年台湾地区 22 县(市)影响因素
下评价指标的实际资料，更客观的评价台湾地区各县(市)旅游目的地竞争力排序
与关键影响因素的比较分析；再结合空间自相关与混合型模糊评价法的分析结果，
从县(市)点的观点拔尖至集群面的概念，获取台湾地区各县(市)之集群关系，借
此得出各集群的关键影响因素、各县(市)/集群优化策略与提升路径模式，作为台
湾地区各县(市)/集群未来旅游发展的策略依据。本研究根据实证结果得出以下主
要研究结论： 
环境构面为关键，因果构面间的影响权重愈大，议价力愈强。根据各构面
的交互因果关系与影响权重发现，环境构面为重要关键因素，它主导了总体台湾
地区整体旅游目的地营运的发展。台湾地区各县(市)仍属于卖方市场，旅游目的
地供给方更能影响旅游管理当局的政策变化，而旅游管理当局的政策会影响着旅
客选择是否前往该旅游目的地的意愿。 
台湾地区综合性的大都会型城市在旅游目的地竞争力排序中居于领先群。
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台湾地区各县(市)旅游目的地竞争力前六名为台湾地区六大直辖市，研究发现大
都会型城市不会因为旅游吸引物(如:景区)的多寡而失去旅游竞争力，大都会型城
市皆能满足旅客的旅游活动因素的完整性与全面性，不会因为某一个关键因素的
缺失，而导致旅客前往的意愿降低。 
从县(市)点拔尖至群的观点，精炼挖掘总结台湾地区三大关键影响因素。台
湾地区从县(市)点拔尖至群的观点，整体凝练出三大关键影响因素: 旅游安全保
障(C14 旅游犯罪率)、旅游基础资源(C31 旅游从业人员)与旅客的便利性(C41 旅
客服务中心)，代表台湾地区旅游管理当局需特别关注这三大关键影响因素，并
将有限的旅游资源予以大量的投注。 
深刻揭示有序的多因素联动之旅游发展路径模式。台湾地区各组(县(市))/各
集群通过启动构面、启动影响因素与权重最高的影响因素下评价指标的依序多因
素联动之旅游发展路径模式，将有限旅游资源做有效率的分配与利用，可以做为
未来台湾地区各组(县(市))/各集群资源分配与旅游发展的优先路径之借鉴。 
资源的共享与互补性策略为台湾地区总体旅游发展最有效的策略模式。总
结来说，台湾地区未来旅游发展策略模式，一是资源共享策略模式，二是互补性
策略模式，这将为台湾地区旅游多元化发展注入新的思维，提升台湾地区各县(市)
的旅游目的地竞争力。 
根据上述的研究总结，本研究创新的部份说明如下: 
一、视角上的创新: 本研究以台湾地区各县(市)为研究主体，透过各县
(市)2011-2015 年的数据结合混合型模糊评价法的分析与比较，点出各组(县(市))
与各集群真正的关键影响因素与具体执行先后多因素路径，让有限的旅游资源得
以有效率的分配，以提供各组(县(市))/集群未来旅游策略规划及实践的借镜。 
二、内容上的创新: 本研究无论在研究的深度(从点(台湾地区各组(县(市)))
拔尖至群的层次)、以台湾地区各县(市)为研究内容与主体的原创性(分析各因素
间的因果关系与影响权重，从众多影响因素找出一个真正的关键因素、多因素联
动之旅游发展路径与拟定未来旅游竞争策略)，与应用混合型模糊评价法，皆让
评价模式更具分析的合理性、科学性与严谨性。 
 
关键词: 关键影响因素、混合型模糊评价、旅游竞争力、评价体系、集群 
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Abstract 
Since 1999, new tourism improvement policies have been introduced, which has 
aggravated the Red Sea competition in various tourist destinations in Taiwan. 
Therefore, to ensure the sustainable development of tourism destination, it is 
necessary to take effective measures to enhance the competitiveness of tourism 
destination, which makes the analysis and evaluation of tourism destination 
competitiveness of the key influencing factors is relatively important, it can clearly 
target the competitiveness of the destination And allocate specific guidelines for the 
effective allocation of resources. 
In addition, in the process of evaluation of tourism destination competitiveness, 
there will inevitably be the problem of ambiguity and subjectivity, which leads to the 
evaluation of tourism destination competitiveness becomes a typical information 
ambiguity and group decision-making subjectivity problem. However, most of the 
tourism destination competitiveness evaluation method to quantitative way, the 
shortcomings of the respondents can not be modified subjective ideas. 
Based on the previous classical evaluation model, this study adopts four methods 
of (Fuzzy Hybrid Multiple Criteria Decision-Making,FHMCDM), integration of 38 
experts and scholars to assess the views of information is not complete and subjective 
problems, and the model hierarchy are causal relationship, reliability and validity, 
convergence and consistency, and the objective information of the evaluation index 
under the influence of 22 cities in 2011-2015, the objective evaluation of the 
competitiveness of the tourist destinations of the cities in Taiwan and the structural / 
The average weighted value of the evaluation index. Based on the analysis results of 
spatial autocorrelation and FHMCDM, the cluster relationship of each cities in 
Taiwan area is obtained, and the key influencing factors and optimization strategies of 
each cluster and cities are obtained And enhance the path, as the Taiwan region cities 
the future development of tourism reference. This study draws the following 
conclusions from the empirical results: 
Environmental facets as the key, the causal relationship between the greater 
the weight, the stronger the bargaining power.According to the interaction between 
the causal relationship and the influence of each facet, the change of the destination of 
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the tourist destination must be changed with the environment. The counties and cities 
in the Taiwan region still belong to the seller's market, and the tourist destination 
supplier can influence the policy changes of the tourism management authorities , 
And the policy of the tourism administration authorities will affect the willingness of 
the passengers to choose whether to travel to the tourist destination. 
Taiwan's comprehensive metropolitan city is the leading group in TDC.The 
study is the first large-scale and in-depth study of the tourism destination 
competitiveness ranking of Taiwan 22 cities. The top six special municipal cities in 
Taiwan region are Taipei, Tainan, Kaohsiung, Taichung, Xinbei and Taoyuan. 
From the county (city) to the group point of view, refined the three key 
factors in Taiwan. The overall concise of the three key influencing factors: supply 
cluster and demand cluster in Taiwan region are tourism safety / security (C14 torism 
crime rate), tourism basic resources (C31 tourism employees) and passenger 
convenience (C41 passenger service center). Taiwan tourism management authorities 
need to pay special attention to these three key factors, and a limited amount of 
tourism resources to give a lot of betting. 
Profoundly reveal the orderly multi - factor linkage of tourism development 
path model. According to the summary of the empirical results, it is found that the 
various groups (counties (cities)) / clusters in the Taiwan region will start by using the 
orderly multi-factor linkage tourism development path model, which will influence 
the factors and the most influential factors. Limited tourism resources to do the 
efficient distribution and use, and there must be a certain path to follow, can be used 
as the future of the Taiwan region (county (city)) / cluster resource allocation and 
tourism development priority path of reference. 
Resource sharing and complementarity strategy is the most effective 
strategy model for overall tourism development in Taiwan. Developing the 
Strategic Model of Future Tourism Development through the Tourism Development 
Model. To sum up, the future tourism development strategy model in Taiwan, one is 
the resource sharing strategy model, the second is the complementary strategy model, 
which will diversify the development of tourism in Taiwan to inject new thinking to 
enhance the Taiwan region counties (cities) tourism Destination competitiveness. 
Based on the above study, the innovation section of this study is described as 
follows: 
1. Innovation on the perspective: This study takes the cities in Taiwan as the 
厦
门
大
学
博
硕
士
论
文
摘
要
库
Abstract 
V 
research targets and analyzes the realities of the cities and the clusters through the 
analysis of the FHMCDM in the 2011-2015 data of the cities Key factors, and through 
the concept of cluster, the integration of complementary resources, to provide Taiwan 
cities tourism strategy planning and practice of reference. 
2. Innovation in content: In this research, the depth of the study (from the 
point of view (from the group (the county (city)) to the group level), the Taiwan 
region counties (cities) for the research content and the original originality (from 
many influencing factors To find a real key factor, the implementation of multi-factor 
context and the development of future tourism competition strategy), and the 
application of mixed fuzzy evaluation method, so that the evaluation model more 
scientific and rigorous analysis. 
 
Keywords: Key Influencing Factor; FHMCDM; Tourism Competitiveness; 
Evaluation System ; Cluster. 
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